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I love talking about our work. 
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I hate writing award entries. 
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Last month the PR team at 
Propellernet won at the PR Moment 
awards.

Nights like this make it all worth it.
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A caveat:

I don’t have all the answers,
I don’t have a 100% win rate (who does?)
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Hello – I’m Louise and I’m head 
of PR at Brighton-based search 
agency Propellernet. 
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It’s expensive and time consuming, why do we 
enter into awards? 

It attracts talent – who doesn’t want to be in an award-winning team?

It’s super motivating – who doesn’t want to have external recognition?
 

It cements client trust and makes them look good

It works wonders for marketing – attracting new business leads
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Even if you don’t win, just being nominated gives 
you all these benefits too.
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IMO, this is what makes for a great award entry
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 Give clear objectives

 Show a range of proof points

 Let others vouch for you

 Create a story

 Make it visually appealing

 Dare I say it, use AI



Add as much detail into your objectives as you do 
your results

Does everything you’re reporting on have an objective, target or goal?

Including numeric goals wherever possible, it makes it easier to see ‘what good 
looks like’
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Before
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After



Specific
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Measurable
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Achievable/Ambitious 
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Relevant 
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Timely
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Utilise other teams to report a bit more uniquely 

Have you picked the brains of your sales, social, SEO team?
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What your SEO team can tell you

How many people visited the site via your coverage

How many sales your coverage secured

Give context to the links you secured in any coverage
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(Using Google analytics) 
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What the SEO team can tell you about your links

Whether you’ve ever had a link from that site before

Whether that site has linked to your competitor

Have your links had an impact on the brand’s rankings in Google

Have your links had an impact on the brand’s organic traffic and revenue
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(Using SEO tools like Ahrefs, Google Analytics)



Bring other voices into the entry to reduce perceived 
bias 

Can your client or boss say how impressed they were and why?

Could a journalist provide a quote about what they found unique about your approach?

Do you have customers that could say how the campaign made them feel?
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This isn’t a case study, it’s a story

What hurdles did you face?

What were the perils?

Think of it as a story arc
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Examples of PR peril

The number of client competitors had grown by 50% in the 
last year

We only had a short period of time

There was a small budget

The subject matter was controversial

Our client had a bad experience with PR at a previous role

The brand’s website went down during the campaign



Make it look clear and sound clear

• Bullet points
• Headers
• Images
• Bold type 
• Good use of empty space
• One CoverageBook link rather than a big list of blue links
• No jargon
• No marketing speak
• Could your mum/friend/neighbour read it and get it?
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Use AI for good

Get AI to mark your homework, using ChatGPT

It can check your word count, whether you’ve included everything the awards 
have requested, if you’ve missed anything, etc
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Give ChatGPT all the information that it needs
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Then paste in or upload your entry and ask ChatGPT to look 
for anything that is missing or could be changed
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Prompt:

I’m submitting this PR award entry for [name of award or category]. I’ve already given you the 
award guidelines and criteria, and I’ve attached my draft of the entry.

Please assess my entry against the criteria in the support documents. I’m looking for:

•A summary of how well the entry meets each of the key judging criteria
•Suggestions for improvement (including gaps, unclear sections, or areas that could be 
strengthened)
•Any tone/style recommendations to help it stand out
•A general impression from the perspective of a judge

Let me know if anything feels off, missing, or underdeveloped.
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You can even make yourself a virtual awards judge

In fact, I have, and you can use it too!
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The PR Awards Bot has been trained on 
awards information and tips from PRCA 
Awards, Sabre Awards, PR Moment Awards, 
PR Week Awards and CIPR Excellence Awards.



Use AI for good

Please don’t get it to write it for you – it will sound like AI and it famously can 
make up things

Also it shouldn’t use any of the data for training but anonymise if you’re cautious

And don’t worry, I can’t see anything
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So to remind you:
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 Give clear objectives

 Show a range of proof points

 Let others vouch for you

 Create a story

 Make it visually appealing

 Dare I say it, use AI

PR Awards Bot:
Now live on the Propellernet blog



Thanks for listening! 

You can find me on LinkedIn 
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